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Abstract. The article gives a general characteristic of polycode messengers, which represent an in-
formation space that connects different elements of the political system and creates conditions for
continuous political communication. Communication through genre 2.0 formats becomes a means
of manipulating mass consciousness through these information channels. The need for the analysis of
polycode messengers is conditioned by their growing popularity as an arena of political struggle in the
modern Russian-speaking information space.

Special attention is paid to Telegram messenger due to the convenience of receiving and distributing
information instantly, compressed form of delivery and possibility to interact with other voters on that
platform.

The objective of the study is to present and analyze the impact made on the addressee-actor within the
information market of instant messaging service Telegram, to systematize and analyze the polycode
media of written communication.

An important factor in this context is the polycode organization of the information presented. The role
of paralinguistic means of influencing the electorate is assessed based on Dmitry Medvedev’s official
Telegram channel.

The research material was based on the posts in the official Telegram channel in the period from March
18, 2022 to December 12, 2022 (193 postings).

The main method of research is qualitative content analysis, which analyzes the paragraphematic
means of written communication — the presentation of the text material and its graphic design, the
text accompaniment by such non-verbal components as emoji. The article contains the description of
the main paralinguistic means of communication which are based on the variability of the published
material volume, typographic variations, upper case, quotation marks, list serve and emoji usage. The
functions that emoji language performs in combination with a stand-alone verbal component are de-
scribed.
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ITAPAJIMHITBUCTUYECKUE CPEOCTBA
MAHUITYIATUBHOI'O BO3JEVICTBUA
HA N3BUPATE/IA HA IIPVIMEPE
TELEGRAM-KAHAJIA IMUTPUA MEJIBEIEBA

O.A. Iloropenxas

MoOCKOBCKMII FOCYapCTBEHHDI MHCTUTYT MEX/YHAPORHBIX oTHOWeHu T (yHnBepcuter) MU]I Poccun,
119454, Poccusa, Mocksa, ip. BepHazckoro,76

AnzoTamys. B craTbe gaéTcs 0611as XapaKTepUCTIKA TONVMKOKOBBIX MECCEHIXKEPOB, KOTOPbIe Ipef-
CTaBJIAI0T co00I1 NHPOPMALMOHHOE IPOCTPAHCTBO, CBA3BIBAIOLECE PAa3/IITYHbIE 3/IEMEHTBI IIOIATH-
4eCKOII CHCTEMBI 1 CO3JIalolilee YCIOBYA /1A HEeIPepPhIBHOI ITOIMTUYeCKOl KoMMyHuKaym. Kommy-
HYKaIus 4epe3 GopMaThl >kaHpa 2.0 CTAHOBUTCS CPEACTBOM MAaHMITY/LALMM MacCOBBIM CO3HAHUEM
Jepes 9Tu MH(OpPMAIMOHHBIE KaHambl. HeoOXO[MMOCTb aHaIN3a IONMMKOROBBIX MECCEHIKEPOB 006-
YCIIOBJIEHA VX PACTYIIeli ITOMY/LAPHOCTDIO KaK apeHbI MO TIUYECKOI 60PbObI B COBPEMEHHOM PYCCKO-
A3BIYHOM MH(OPMALMIOHHOM IIPOCTPAHCTBeE.

Ocoboe BHMMaHUe ypensgeTcss MecceHmKepy Telegram B cBsA3M ¢ yo6CTBOM MIHOBEHHOTO IIOJTyde-
HUA U PacIIpoCTpaHeHnA NHPOPMALUY, CKaToit popMoii ofjaduy ¥ BO3MOXKHOCTBIO B3aVIMOZEIICTBIUA
C IpyruMu 136MparenaMy Ha 9Tol ItaTdopMe.

Llenblo MccnenoBaHysA ABIAETCA NPeACTaBIeHNe, M3yYeHNe I aHa/IN3 BO3/IeliCTBIA Ha afipecaTa-aK-
TOpa B paMKax MH(OPMALMOHHOTO PhIHKA CepBIICa MTHOBEHHBIX coobiiennit Telegram, cucremaru-
3alyA M aHa/IN3 TIOJIMKOMIOBBIX CPECTB MUMCbMEHHOI KOMMYHUKAIIVN.

Ba>xHBIM (paKTOPOM B JaHHOM KOHTEKCTE SIB/LAETCS IIOIMKOIOBAs OPraHU3aLsA IPeICTaB/IsIeMOil UH-
¢dopmanyu. Pornb mapanmHIrBUCTUYECKNX CPEICTB BO3/EICTBIA Ha 9lIeKTOPAT OLleHNBAaeTCs Ha IIpU-
Mepe odunyansHoro Telegram-kanana Jmutprsa Mensenesa.

MatepuanoM MCCIefOBaHMA IMOCTYXWINM IOCTBl B odunmanbHoM Telegram-kaHasme B IIepuop
¢ 18 mapra 2022 ropa 1o 12 mgexabps 2022 roga (193 nmocra).

OCHOBHBIM METO[JOM MCC/IEOBAaHMA ABJIAETCA KadeCTBEHHBINI KOHTEHT-aHa/IN3, B XOfie KOTOPOTO
aHA/IMBUPYIOTCA HaparpadeMHble CPeiCTBA IMMCbMEHHO KOMMYHUKALUY — OQOPMIIEHNE TeKCTOBO-
ro MaTepuasa 1 ero rpagudeckoe oopmieHe, CONPOBOXKAEHNE TeKCTa TAKUMI HeBepOaTbHbIMU
KOMIIOHEHTaMU, KaK 3Mofi3u. CTaThbsl COLEP>KUT OIMCaHMe OCHOBHBIX ITapa/IMHIBUCTUYECKIX CPELICTB
KOMMYHMKAIIMN, KOTOpble OCHOBAHbI Ha BapMaTMBHOCTU 00BbEéMa MyONMMKyeMOro MaTepyarna, TUIIO-
rpadckux Bapuanmsax, BEPXHEM PerucTpe, KaBblUKaX, CIMCOYHOM O(OPMICHUN 1 UCIIONb30BaHNUN
amopau. Omyicansl QPyHKINM, KOTOPbIe BBIIOMHET SI3bIK 9MOM3M B COUETAHNM C OTAEIbHBIM BepOasib-
HBIM KOMIIOHEHTOM.

KiroueBblie croBa: oMMKOf0OBbIe MecCeHIKepsl, Telegram, sxaHpsl 2.0, MOMUTIYECKass KOMMYHUKa-
1141, TaparpadeMHble CPefiCTBa KOMMYHUKAIINY, SMOJ3H

s uuruposanus: [Toropenxas O.A. (2023). [TapanuHIBUCTUYECKIE CPEICTBA MAHUIIY/ISITUBHOTO
BO3JEIICTBYSA Ha M3byparensa Ha npumepe Telegram-kanana [Imurpus Mensenesa. Qunonozuueckue
nayxu 6 MIVIMO. 9(1), C. 83-93. https://doi.org/10.24833/2410-2423-2023-1-34-83-93
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Introduction

s far back as K. Marx argued that “supply prepares demand” [9, p. 203], which can be seen as the
dominant principle of functioning of a peculiar “information economy” that has been taking
shape in the media space of political discourse in recent times.

A number of studies are produced, which are devoted to the peculiarities of communication and
speech tactics and strategies in Internet communication [4], [12], in social networks [2], [11], [7], SMM
techniques in social media [13].

Twitter, an American microblogging service and social network, started in 2006'. Originally created as
a platform for instant messaging in everyday communication, this social network quickly became a plat-
form for discussing political events, largely influencing the formation of the so-called “genre 2.0, which
denotes “genre formats emerging under the influence of social media” [3]. Nowadays, instant polycode
messengers, which include Telegram, have formed a space in which information connects different ele-
ments of the political system, in which the process of information in transfer is continuous and aimed at
achieving consensus between the governing and the governed [10].

The high degree of communicative influence can be considered a traditional feature of political dis-
course. Any speech unit can have a huge response in the audience, arouse interest, and provoke a spec-
trum of emotions — from approval to hatred [5].

The emergence and proliferation of messengers has multiplied the speed of this response from the
mass recipient: the use of social media has created the possibility of unmediated, safe and instantaneous
interaction of all actors in the discursive process.

In our view, the growth in popularity of this form of interaction is primarily due to the change in
the very strategy of interaction of the politician/political force with the potential voter. The influence
of content distribution via messengers is growing, which is primarily due to the visual dialogue form of
interaction with the audience.

In the process of political communication, the impact made on the addressee-actor is particularly
important. The study aims to explore and analyze this impact within the information marketplace of the
instant messaging service Telegram, which allows this impact to be carried out faster and more effectively
than other, more traditional sources such as radio, television or websites.

Communication is one of the means by which political elites control the masses in a state. In recent
years, the information market has proposed a change in the strategy of interaction between the politician
and the political audience through the delivery of information via messengers, through creolized, poly-
coded text. Speech impact in order to create conditions for sustainable influence on human consciousness
is carried out “through the creation and functioning of political myths transmitted through the media,
where the main means of speech influence is creolized text” [14, p. 7].

In this regard, we believe that communication carried out through genre formats 2.0 become a means
of manipulating mass consciousness through these information channels. Manipulative influence is car-
ried out directly through the speech sign, and it is the use of messenger as the main channel of influence
on the addressee in the information market that allows one to carry out this influence quickly and effec-
tively.

The organization of information presentation in this context is not unimportant. Within the frame-
work of genre 2.0 we would like to establish what paralinguistic means of communication are implement-
ed through the official Telegram channel of representatives of the country’s political elite — using Dmitry
Medvedev’s Telegram channel as an example? — and how they can influence the consciousness and polit-
ical choice of a potential voter.

' Pew Research Centre statistics on Twitter, https://www.pewresearch.org/internet/2009/02/12/twitter-and-status-updating/ (Accessed 10 October
2022).
? Official Dmitry Medvedev’s Telegram Channel, https://t. me/medvedev_telegram (Accessed 07 June 2022)
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The growing role of messengers as an arena of political struggle
in the modern information market in Russia

It is found that messengers have made significant changes to the strategy of information delivery and
have become, for many voters, the main daily source of political news.

According to Russian Public Opinion Research Center (VCIOM)?, Russians most often read news on
social media (39%) and in the media (38%), and the growth of citizens’ media activity is increasing year
by year.

Among the main reasons for the success of the shift in information primacy towards messengers are:

- maximum personalization of content: the voter follows only the news they are interested in;

- instant access to the latest information, often ahead of traditional Internet sites;

- convenience of getting information through a smartphone;

- high availability of information, the ability to obtain information, for various reasons, not available
or not yet published in other sources;

- the ability to give feedback and voice one’s opinion (messenger function “instant reactions”);

- the opportunity to interact with other constituencies (open comments), the possibility of discussion
among like-minded people;

- relative privacy;

- instant distributability;

- minimal length, concise presentation, outline form;

- presentation of information through “written colloquialism”, facilitating the audience’s understand-
ing of political processes.

All of the above characteristics of messengers allow voters to meet the need for constant digital inter-
action with each other and with government representatives. Importantly, Telegram channels allow for
real-time access and discussion, thereby outpacing classic media outlets. The further development and
high demand for these media genres suggests the need for further discourse research in this direction.

Subject of the study

Telegram is one of the most popular messengers (in 2022, it became one of the 5 most downloaded ap-
plications, with over 700 million users). In Russia, this messenger has quickly become not only a means of
everyday communication, but also a popular news source, as evidenced by the high number of subscrib-
ers to official channels of news agencies and publishers: “PVIA HoBocTu” — 2,054,837 subscribers, “CMMU
Poccns” - 2,165,630 subscribers, “Torop Live” — 2,963,580 subscribers, “Tocycmyrn” — 789,114 subscrib-
ers, “HoBas rasera” — 374,506 subscribers, “Poccus 24/7” — 346,162 subscribers, “PBK” — 317,971 sub-
scribers®.

Telegram is a contact social network, that is, it is an information channel in which participants receive
and broadcast information, express their opinions, exchange comments, and at the same time have the
opportunity to establish “a closer interpersonal contact between two or more members of the group” [8,
p- 40].

Today, the positioning of Telegram channels as personal media is gaining popularity. In the Russian
information field it is quite a common phenomenon - politicians, journalists, public figures, TV pre-
senters have their Telegram-channels (for example, “Kadyrov_95" - 3,031,365 subscribers, “Bsiuecna
Bonomgun” - 763,958 subscribers, “COBYAK” — 212,084 subscribers). However, this phenomenon is not
very common among contemporary federal politicians.

* Official site of Russian Public Opinion Research Center (VCIOM), https://wciom.ru/analytical-reviews/analiticheskii-obzor/mediapotreblenie-
rossijan-monitoring (Accessed 7 August 2022).
* Online catalogue of Telegram channels and chat rooms, https://tgstat.ru/ (Accessed 10 September 2022).
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Against this background, the appearance of Dmitry Medvedev in the Telegram space, firstly, did not go
unnoticed and aroused interest among readers, and, secondly, it became a new information phenomenon
in the process of communication of the country’s top leadership with the electorate.

The channel of Dmitry Medvedev “Imnutpuit Mensenes”, Deputy Chairman of the Security Council
of the Russian Federation, appeared on March 14 and the first post was published on March 18, 2022. The
Telegram channel quickly became popular (985,376 subscribers as of 12 December 2022) and marked a
new form of communication between actors in political communication. Dmitry Medvedev himself stat-
ed: “..I believe that people should receive <...> information <...> without ambiguity, without diplomatic
subterfuge, but in clear, simple language, understandable and at the same time direct™. In recent times
the concepts of “information warfare’, “fake news”, “propaganda” have not left the information field of
both Russian and European media, which is why politicians face the difficult task of manoeuvring and
positioning their point of view on a number of problems in this information field.

The object of the study was the verbal signs of political discourse in the Russian-language media sphere
of Dmitry Medvedev’s Telegram Channel.

The subject of the study was the organization of the Telegram channel’s verbal material and its com-
municative (manipulative) potential. Its expressive structure and volume were taken into account, as well
as its conditioning on the semantic parameters of the discourse.

Research methods

Against the backdrop of the events since February 24, 2022, the topic of the special military operation
entered widely into the media and everyday discourse, and the appearance of a federal politician in the
information field in the format of his own Telegram channel was an important new form of political com-
munication in the country.

The research focused on the posts in the official Telegram channel from the first publication, March
18, 2022, to December 12, 2022, i.e. 193 postings. A statistical method was used to assess the published
material in terms of volume.

The main method of research was qualitative content analysis, which was used to analyze the para-
graphematic means of written communication: the presentation of text material, its graphic design, and
its accompaniment with emojis and illustrations.

Using the method of a continuous sampling of speech signs in Telegram-channel an attempt was made
to analyze the communicative pragmatics of political discourse on the material of speech signs of Dmitry
Medvedev’s Telegram-channel.

Analysis and results of the study

Quantitative indicators of the posts
Both short messages (up to 100 printed symbols) and long posts (2500 printed symbols and more) can
be found on the Telegram channel. The analysis of the quantitative indicators of published material can
be seen in the table:

Post volume (in printed symbols) from 18.03.2022 to 12.12.2022:

Post volume in printed symbols (p.s.) Number of posts for the period indicated
from 1 to 100 p.s. 41
from 100 to 400 p.s. 47
from 400 to 700 p.s. 28

> From Dmitry Medvedev’s interview with Al Jazeera, https://eadaily.com/ru/news/2022/06/03/medvedev-obyasnil-nediplomatichnost-svoih-
vyskazyvaniy (Accessed 15 July 2022).
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Post volume in printed symbols (p.s.) Number of posts for the period indicated
from 700 to 1000 p.s. 29
from 1000 to 2500 p.s. 16
over 2500 p.s. 32

Thus, we can see that the author of the Telegram channel tends to alternate the volume of information
presented. The channel contains both short notes and medium-length posts and even longreads. This
shows that the author provides both short comments and short evaluative judgments about the events
he is interested in, and detailed analytical notes in which he provides a more in-depth analysis of these
events.

Paragraphematic means of written communication on Dmitry Medvedev’s Telegram Channel

In his Telegram-channel Dmitry Medvedev uses not only traditional — linguistic — means of com-
munication, but also paralinguistic, particularly graphic means for presenting information. The need for
“graphic design” (A.A. Atabekova’s term) [1] is determined by the need to present the relevant charac-
teristics of natural language in the context of Internet communication. When first encountering the test
material, the graphic heterogeneity of the text becomes evident, which contains a variety of means of
graphic communication in written communication, in particular:

L. Font variation.

1.1 Bold type:

a) is used in the headings of the post:

o “Jemenckmit mpemnoxmr Paje yrBepauTh peleHne o KOHPMCKAIM poCcCHiICKOTO MMyIIe-
cTBa”;

o “Opyxne, KOTOpOe eCTh ¥ KOTOPOTO Cpa3y HeT

o “II5: mpouabHbIe MECHU MOMUTUIECKUX MNTMeeB NMHAOCTaHa (He-IleneBuH)”;

b) within the text to highlight individual word combinations or whole sentences:

o “U Bompocamy KOH}MCKaIMM MPECTYITHO HAKUTOTO MMYILIECTBA KUEBCKOTO PeXMMa U €ro
BO3BPATOM HaCTpaJaBIINMCs XuTersaM JJoHbacca yCIelHo 3aHMMAOTCs Halt BoopyskéHHbIe CHIbL s

o “Curyanus Ha KaBkase nsmennnacp”;

o “B2022-M HaM NpUIIIOCH OTBETUTD FOPA3/0 SKECTYeE.

Teneps HeoOpaTUMO M3MEHMICS BeCh Mup...!”".

1.2 Bold and/or italicised type:

o “Yrox,llItaram rpebyeTcst HOBBIIT AdraH, B KOTOPBIiI CTPEMUTEIBHO IIPeBPAIaeTCs HbIHEIIHSIS
YkpanHa. Bopoeckas 6oponka 3acacviéaem 6cé 6onvie 00p020CmonuLe20 600pyHeHUs”;

o “VI60 mokycunach OHa Ha COKPOBEHHOE — 66710, KOTOPOE, KaK U3BECTHO, He TAXHET HU IIOPOXOM,
HY TPyHaMu ;

« “Ho ectp u emé opHa 3ajaya, KoTopas yxe peusena. C Poccueit cramum cuumamovcs no-
Hacmoswemy”;

e “OroT BBIBOZ 00€CKYpaKVMBaeT, HO 9TO, YBBI, TaK. OHu Hac écex Henasudsim! B ocHOBe 3TMX

peleHnit Henasucmv Kk Poccuu - K pycckum, ko écem eé sxumenam. Henasucmv K Hauieil KynbType.
Ortcropa ormena Toncroro, Yexosa, Haitkosckoro u [lloctakoBuya. HenaBucTs K Haueit penurum’ .
1.3 Capitalization:
“HAIIIN I'PEXM (8 uém sunosama Poccus)’;
o “Vupivm cnoBamy, <lepmammsa> o6bsaBuma Poccum rubpupnyro BorHy. CremoBarenbHO,

Tepmanus perictByet kak BPAI POCCUINL™.

¢ Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 8 August 2022).
7 Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 31 May 2022).
¢ Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 4 September 2022).
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I1. Presenting verbal material in the form of a list:

«  “BmepeBogie ¢ AMOHCKOTO Ha PYCCKUII A3BIK 9TO O3HAYALT:

1. Hedtu 6yger Ha pbIHKe CYLIeCTBEHHO MEHbIIIE, a LieHa e€ OymeT ropaszo Boime. [1prdém Bbime
IIPOTHO3HOII acTpoHoMuyeckoit 1eHbl B 300-400 fonnapos. CpaBHUTe C AMHAMMKOI 1IeH Ha ras.

2. A Bor y fInonnu He 6ygmet Hu HedTu, Hu rasa us Poccun. Kak u yyactust B mpoekte o CIIT
«CaxanmH-2».

Apuraro!”;

o “TepmaHus: a) HeIpYy>KeCTBEHHAs CTPaHa, 0) BBe/Ia CAHKI[MY IIPOTHB BCeil SKOHOMMKM Poccun
e€ TpaX/IaH, B) IIOCTAB/IAET YKpalHe JIeTalbHOE OPY)Kie, HallpaB/IeHHOe IPOTUB HAIINX Boopy>KEHHbIX
e’

III. Quotation marks:

o «Crommulil 080p: NPUHUUNDL «<NPABUTLHO20» PABEHCNBA»;

o «Ilmaps Ha TO, KaK KOPEXKUT aMepUKaHI[EeB — FOCCEKpPeTapb BIMHKeH B «IO3[paBlIeHUN» C
77-netviem [To6enpr faske He BcrioMuM Ipo CCCPy;

o «CoBepIIEHHO OYeBMIHO, YTO «IIOMOIIb» B TAKOM OecIperieleHTHOM MaciuTabe 0ObsICHIETCS
BOBCe He II000BbI0 K YKpauHe I Jjaxke He IOIePXKKOI COOCTBEHHOI 9KOHOMMKIA»;

o «ITm «MedTaTeNM» YMBILUICHHO UTHOPUPYIOT IPOCTYIO aKCUOMY: HACUNIbCMBEHHDI pacnad
s0epHOTi Oeprcasvl — 6cez0a waxmamuas uzpa co Cmepmuio»™.

The aforementioned non-verbal means of communication are responsible for conveying the emotion-
al component of communication. Font variation is responsible for highlighting, graphic and intonational
variation is a kind of way of approximating the written text to the sound speech. At the graphical level, in
some textual elements of Dmitry Medvedev’s Telegram Channel there is an orthographic approximation
to transcription, expressed in capital letters since capitalization also helps to convey voice modulation
and intonation, and is also used to visually attract the reader. The use of inverted commas is a means of
conveying irony, sarcasm, drawing the reader’s attention to the subtext and can also be seen as a para-
graphematic way of conveying the author’s attitude to current events.

Combining emoji with a standalone verbal component

Another striking feature of the Telegram channel in question is the relatively widespread use of emoji.
The presence of emoji in the text of Telegram channels is a common phenomenon. Going back to the
primary function of this messenger — communication, information exchange and discussion — it can be
said that emoji have an intonation function and are a digital expression of human emotions. However,
their rather abundant use is not the most obvious trait for a politician of this rank and certainly increases
the impact on the perception of the address.

Here are some examples of emoji used in Dmitry Medvedev’s Telegram-channel based on the classifi-
cation of R.V. Kozhina who identified a number of functions of emoji language [6]:

1. Emotive (expressive) — conveying emotions and moods to the interlocutor using emoji:

«  “Tlomyuaercs, 4To Halre TPOJOBOMBCTBIE — Halre TXoe opyxie (©)”!! — the author uses the
“winking face” emoji to express positive emotions related to the outcome of the analysis of the coming
food crisis”;

o “Iymaro, Heanék TOT JieHb, KOTzia yblbatomascs Ipeta Tyn6epr nosiButcs B EBpore B pexame
ABTO3AMPaBOK TOJT aMepUKaHCKIM 6perioM &), “VICIONHATS OKa PaHo, HO eC/M eCTh TaKas Mpochha
— pacemoTpum@)”, “Ecin, KOHeuHO, He YIIET 13 aMepUKaHCKOM 0picAnKImnE ™2 — emoji “smiling
face”, “face with tears” to express irony, sarcasm.

° Idem.

10 Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 3 September 2022).

'' Here and below, the meaning of emoji is cited from the website of UNICODE, an organisation dedicated to standardising an informal graphic
language and creating new emoji, https://home.unicode.org/ (Accessed 20 August 2022).

2 Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 11 April 2022).
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2. Meta-linguistic — interpreting a particular emoji's meaning:

«  “Monopust! Mynpsre pemenns espomeitckux momutukos! fiy § fi,” — the emoji “candle” is used
in the context of analysis of European energy policy, in particular plans to abandon Russian gas, the sym-
bol of the candle, the fire is interpreted as a source of energy;

e “MBI IEHNM TOCTEOBATeNbHOCTD I TIPHHININATPHOCTD HAIINX eBPOTEICKIX TTapTHEPOB &)
@)” - the symbol “clown” is used to implicitly express the figurative meaning of the word - “joker”,
“non-serious person’, “laughing stock” when assessing the actions of Western colleagues;

«  “Tuma Het yCIOBMIT ITOKA /LA Gpaka, MHOTO OTIaCeHMiT B oTHOmIeHNH Takoro Mapbsmxa (@) @ &
— the emoji “woman symbol’, used twice along with the emoji “bride” denotes same-sex marriage;
o “Ho B HATO Bamuurron rinasusiii, a camo 310 HATO B otHommenusx ¢ EC crapmmit mapTHép,

6onee 3penblit, 1949 roa poXKieHNs1, B OT/IMYMeE OT elié I0HOro, 30-71eTHero EBpocomsa@ﬁ”13 — emoji

“two men holding hands”: male figures in this verbal accompaniment become a symbol of two interna-
tional organisations — NATO and the EU — between which a close partnership has been established.

3. Duplication — using an emoji after written text to confirm, reinforce an emotion:

o  “Ilopa MeHATD HalMOHA/IbHBIE IPUBBIYKY HeMIleB!”;

«  “Honoit maco u konbacy QXD @!” — The emoji “schnitzel”, “meat on the bone”, “ham’, “hot
dog” duplicate the verbal component “national habits of Germans, emphasize the presence of a large
number of meat dishes in German cuisine;

o “Ilomydyaercs, 3aBTpak ChegyM CaMi &3. O6enom, Bo3MOXHO, OFeIIMCS C IPY3bsAMM
/®E).A Y>KVH BparaM He otmamum S €. O6oitnyTcs. Jlyuie To>ke caMyt CbefiIM, a € yTpa CHOPTOM
axTuBHee nosarnmaemca Yy 2 & !” — The use of emoji symbolizing food and exercise echoes what was
said about eating and exercising in the morning;

«  “Bot baiinen Be/lb HElaBHO NPM3HAJICA, YTO CAaHKIMY HMKOTO HE OCTaHOBAT, HO BaXKHO,
4TO6BI coxparsnace 6onv. No comment.”
o “BOIIPOC: 1. CKOMBbKO HPOLEHTOB 3TOI CYMMbI YKPafyT B TeKyIlell CUTyalny 3e/IeHCKUIL ¢

OKpY>KeHNeM, CKOTIbKO YKPaMHCKIe OJIUTapXM, @ CKONIbKO OCBOAT O/IM3KMe K IeMOKpaTaM aMepUKaHCKIe
KOMIIaHH, BK/TIOYast KOMITAHMH ChiHa Baifena us &2

2. Kakoe BpeMsa uM moTpebyeTcs Ha Ka4eCTBEHHBINI pacmul 3Toit cymMMbr? '* — The “money with
wings” and “money in their eyes” emoji confirm the verbal component of the post about Mr. Biden’s son’s

money.
4. Substitution — using an emoji as a substitute for a verbal element:
«  “Ipunuum “cBos pyka — BIajbika” paboTaer Ha Bce §28”;
«  “A KOTJa 3TOT MMIIOPT CTAHOBHUTCA PeanbHBIM, TaK BOOGIIE TOMHbIi ()5
. “Baiinen obparutcs k KoHrpeccy ¢ npepo)keHneM BbifieUTb 33 MIIPA ZOIAPOB Ha ITOAIEPXKKY
Ykpanusl (20 HH- Ha BoiiHY, OcTa/bHOE — Ha 9KOHOMMKY U TyMaHUTAaPHYIO IIOMOIIb)”;
o “TyT BBIACHMIIOCH, YTO /10 0COO0 OffapEHHBIX IIEPCOHAXKEIT, 0 KOTOPBIX 51 IINCAJT, HAYJIO JOXOINUTb,

yto Poccusa - ato Hamta mobumaa Poguna”™'.

5. Meaning-making — the use of emoji to reinforce the author’s subtext, to create new meanings:

“OpHako He BaKT, YT 3TO y HIUX MOMYIUTCA ABAKB 3aMTH B OfHY BoAy &) 7' — the author declares
the need to use domestic messengers and social networks and doubts that Western media after blocking
some Russian channels (in particular on Youtube) will be able to return to the Russian market, the “smil-
ing face with glasses” emoji becomes a symbol of confidence that this is unlikely to happen.

Thus, when combined with an autonomous (or almost autonomous in a situation where emoji has a
substitute function) verbal component, the use of emoji can create subtext, additional shades of meaning,
be used as a tool to create irony, sarcasm, jokes and even create entirely new, unstated meanings outside

1 Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 2 April 2022).

' Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 27 April 2022).

1% Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 14 June April 2022).
' Official Dmitry Medvedev’s Telegram Channel, https://t.me/medvedev_telegram (Publication date 18 March 2022).
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the given context. Such functional use of popular graphic symbols is able to influence the political recip-
ient in the political communication process, as it engages additional channels of influence (visual) and is
remembered by the reader more than a purely verbal message.

Conclusions

The analysis of the survey results suggests that the linguistic uniqueness of the authors of Telegram
Channels is growing, which attracts a larger audience. The growth in the number of subscribers to a fed-
eral politician’s Telegram channel may indicate a growing interest in it on the part of the electorate.

Linguistic individuality manifests itself first of all through the use of paralinguistic means of influence
on the voter, which is not typical of other representatives of power. There is a variation in the volume of
the material published: the author alternates between short messages (up to 100 p.s.), accompanied by
graphic material (video messages, interviews, iconography, photos) and long analytical notes (over 2,500
p.s.).

The author of the telegraph channel uses paragraphematic means of written communication, such as
font variation, upper case, quotation, list serve, emoji, whose use is atypical for public communication
of a federal politician with a mass voter, because it reduces the status distance between the author and
the reader. In this regard, the presence of various emoji on Dmitry Medvedev’s official Telegram channel
distinguishes it as a channel of communication with a reduced distance, makes the process of political
communication more familiar to the user of the messenger and, thus, influences the perception of the
politician in the “OUR - THEIR” paradigm as his own. Medvedev uses emoji in various functions — emo-
tive, meta-linguistic, duplication, substitution and semantic formation. At the same time, the number of
emoticons is limited, their use is organic and the material is understandable for both the expert commu-
nity and the mass audience.

There is an autosemantic relationship between the verbal component and the paralinguistic means of
influence: non-verbal means of communication are responsible for the transfer of the emotional compo-
nent of the communication and, therefore, are a means of influence on the reader.

At the moment, this phenomenon is not as widespread in Russia as in other countries where many of
the most important political figures have social media profiles (Italy, for example), but it could set a prece-
dent for the development of this channel of communication between the political elite and the mass voter.

© O.A. Iloropenxas, 2023
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